Promotion
Advertising

There are numerous examples of advertising media such as: classified advertisements in newspapers, special displays, TV commercials, open air hoardings or billboards, neon signs, leaflets or posters. The internet is a new advertising medium. Product endorsements are when famous people recommend a product. 

A series of advertisements for a particular company or product is an advertising campaign. A person or business that advertises is an advertiser. An organization that designs and manages advertising campaigns is an advertising agency. Sponsorship is where companies pay some of the costs of events like concerts or sports events.
The sales force
A company’s salespeople (salesmen and saleswomen) visit customers and persuade them to buy its products. Each member of this sales force may be responsible for a particular region: his or her sales area or sales territory. The head of the sales force is the sales manager.
Promotional activities 
Promotion is all the activities supporting the sale of a product, including advertising. A promotion describes:
· a special offer such as a discount or reduced price.

· a free sample: a small amount of the product to try or taste.

· a free gift: given with the product.

· competitions with prizes.

Supermarkets and airlines give loyalty cards to customers: the more you spend, the more points you get, and you can exchange these points for free goods or flights.
Cross-promotion is where you buy one product, and you are recommended to buy another product that may go with it.

Exercises

I Choose the most suitable word to complete these sentences.

1. Viacom Outdoor is an advertising company that specialises in placing adverts on __________ such as buses.
a) billboards          b) public transport          c) television

2. Some perfume companies provide __________ so that customers can try the perfume on their skin before they buy.
a) leaflets          b) commercials          c) free samples 

3. Advertising companies spend a lot of money on creating clever __________ that are short and memorable such as the message for the credit card, Access: “Your flexible friend”.

a) slogans          b) directories          c) mailshots

4. Celebrity __________ is a technique that is very popular in advertising at the moment.

a) exhibition          b)  research          c) endorsement 

5. If news about a product comes to you by __________, someone tells you about it rather than you seeing an advert.

a) word of mouth          b) press          c) Internet

6. If you have something to sell, you can __________ an advert in the local newspaper. 

a) target          b) place          c) launch
